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Clothing is at once fundamental to human existence and a major factor shaping culture that reflects regional characteristics and the spirit of the times. As well,
one could also say that “fashion,” which nowadays changes at a dizzying speed, symbolizes consumer society. Featured in this series were creators who,
against the backdrop of these trends, think deeply about clothes as things, about clothing people as an activity and about the phenomenon of fashion, and who

continue to produce new products based on original values. In the series, we introduced three designers who propose new fashions based on an enduring

concept while reflecting the “now.”
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In the first exhibition in the series we ex-
amined TSUMURA Kosuke’s project FINAL
HOME. FINAL HOME was born out of the
concept, “When people lose their home,
their final protection is their clothing.” When
their many pockets are stuffed with news-
print, these nylon coats provide protection
against the cold. And when filled with
emergency goods, they become evacuation
jackets. Since 1994 when Tsumura created
FINAL HOME, Japan has suffered disas-
ters of unprecedented scale including the
Hanshin-Awaji earthquake and the Tohoku
earthquake and tsunami. Compelled by his
mission as a fashion designer, Tsumura
has continually pondered the relationships
between fashion, society and the natural
environment. For this exhibition, Tsumura
thought about humans and clothing, and
about cities and nature, and put together an

installation in which the art museum was

likened to a city. By presenting monitors,
lighting devices, display stands and other
pieces of equipment that normally play aux-
iliary roles divorced from their original func-
tions and letting them co-exist alongside the
FINAL HOME coats and puzzles, he drew
attention to the relationship between inside
and outside and the indistinct boundary line
that separates them.

(HIRABAYASHI Megumi)
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1. Design Gallery: Installation view
2. FINAL HOME “Flower Puzzle Workshop part 2"
3. FINAL HOME (HOME 1)
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Philosophical Fashion 2: ANREALAGE “A COLOR UN COLOR”

2013.7.12-11.24

25T l3. BE (AREAL) FEHE (UN-REAL)
B (AGE) ZavE 7 heT5T77yar-7
5 RTANREALAGE (7¥Y7L42) | % #8 I
BEPKBEAOERMOEEFND AV LT Fa
TNBRT A& MEETRENICI/Zho
7LD DY EEDO TSIV RTH B, THA
F—DOHRKBEE MBI EETICED S
ZEDBWIEE 2T L. [FEEE | 2.
T7+—HRTBEFETRRE DY HT, 5000
BH DR ZRENHTZR—Y P HERD
DSBS F T - TCRELEENAF
B LRI, BREC =M TAKICE
hETRRZE2LBEW) BHTAVETFa
TFLR[D b~ T77A—F, ENHoR
SRR 7 7y ¥ a v IZEY AN B EERKE,
BRERZA 2277y avORE%M S HK
DHEDIY)IE, BICEZZL->TEALNTE
Tzo KE TR KBXTEAZTIT IRBE
5000ELDHWEEELELICERL. 77v¥a

YORMTEAI B~V ERE L,
(€273

EIR2VHHEEAMTEER =R FEIWE2013-2016F £
79 Curatorial Section, 21st Century Museum of Contemporary Art, Kanazawa | Annual Report for the Year 2013-2015

The second exhibition in the series looked at
the fashion brand ANREALAGE, which takes
as its concept “real,” “unreal” and “age.” The
brand is characterized by conceptual designs
that reflect a unique vision of the body and
clothing as well as scrupulous attention to
detail in the making. Designer MORINAGA
Kunihiko creates clothing by analyzing the
“real” of everyday life that we normally pay
little attention to and extracting and focusing
on the “unreal” that lies within it. As seen
in the suit sewn with 5000 buttons and the
patchwork jacket made of several hundred
pieces of fabric, Morinaga’s methods often
require an incredible amount of handwork
and can be time-consuming. His approach is
distinguished by conceptual “forms”—clothing
fitted to spheres, triangular pyramids and
squares—and a spirit of experimentation in
which cutting-edge technologies from dif-

ferent fields are incorporated into fashion.
Always greeted with surprise, Morinaga’s
creations explore the essence of fashion
while capturing the spirit of the times. For
this exhibition, Morinaga explored the ques-
tion of the role of ever-changing “color” in
fashion, presenting clothing whose colors
changed in sunlight together with 5000
white secondhand garments.

(HIRABAYASHI Megumi)
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1. Design Gallery: Installation view
2. ANREALAGE: Opening show

3. Design Gallery: Installation view

1, 3. photo: SUEMASA Mareo
2. photo: IKEDA Hiraku




48V T4HI-Tyrav 3

p—

TR THA VX “happy people”

Philosophical Fashion 3: mintdesigns “happy people”
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The third exhibition in the series examined
mintdesigns, a fashion brand created by
KATSUI Hokuto and YAGI Nao. Known for
clothing designs that give play to original
textiles, the brand is continually expanding
its design territory by actively pursuing col-
laborations in other fields such as dinner-
ware, furniture and Japanese confectionary.
Not stopping at clothing, Katsui and Yagi
seek to impart richness to our everyday lives
through product design as they explore the
possibilities of “fashion” far beyond what is
“fashionable.” In this exhibition, Katsui and
Yagi took “happy people” as their theme in
an experimental endeavor to deploy mintde-
signs clothing actively in everyday life. Thir-
ty-one people living in Tokyo and Kanazawa
were styled using mintdesigns clothing and
photographed in everyday spaces familiar
to and expressive of them individually, and
the photographs displayed together with
photographs of the same scenes without the

people. The designs brought about changes
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FINAL HOME x ANREALAGE x mintdesigns

in the expressions and appearance of the
people who wore them, and their interac-
tions with the space were also captured and

presented as part of the installation.
(HIRABAYASHI Megumi)
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1. Design Gallery: Installation view

2. Design Gallery: Installation view

3. Philosophical Fashion, Closing Talk
from left: YAGI Nao, KATSUI Hokuto,
MORINAGA Kunihiko, TSUMURA Kosuke

1, 2. photo: OSHIO Kentaro
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Venue: Design Gallery

Ticket Price: Free

Number of visitors: 72,916

Organized by: 21st Century Museum of
Contemporary Art, Kanazawa (Kanazawa Art
Promotion and Development Foundation)

In Cooperation with: A-net Inc., FINAL HOME,
Kawakami Sangyo Co., Ltd., Takeo Co., Ltd.

Artist: FINAL HOME

BE

OT —=T4R b b—7 : 2H#HE
(201343A108, LY Fr—k—)
O7—ovay7

[757 =2 7—0av7]
(2013#3F 108, £FEE 1. BEF V¥ YAD)
OT—vvav7:

[757 =X T—0 3y part2]
AN RN HHE

(2013#5R250. 535, 1587 7> P AD)

Z4R8YT74HIN-T7y a2 ANREALAGE “A COLOR UN COLOR”
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2013.7.12-11.24

Venue: Design Gallery

Ticket Price: Free

Number of visitors: 139,411

Organized by: 21st Century Museum of
Contemporary Art, Kanazawa (Kanazawa Art
Promotion and Development Foundation)

In Cooperation with: KOSUGI DYEING CO., Ltd.,
Seric Ltd.

Artist: ANREALAGE
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Philosophical Fashion 3: mintdesigns “happy people”
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2013.12.7-2014.5.18

Venue: Design Gallery

Ticket Price: Free
Number of visitors: 73,586

Organized by: 21st Century Museum of
Contemporary Art, Kanazawa (Kanazawa Art Pro-
motion and Development Foundation)

In Cooperation with: OSHIO Kentaro,

Seio Printing Co., Ltd.

Artist: mintdesigns
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*published on the website. (https://www.
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