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This article written on the occasion of
“Wrapping Paper Exhibition in Kanazawa”
held from August 12 to October 16, 2007 is
a historical overview of wrapping paper in
Japan. There has been little preceding re-
search on wrapping paper notwithstanding
the fact that it is a material extremely famil-
iar to us. About 200 sheets of wrapping pa-
per collected for the exhibition were greatly
helpful in order to verify the design history.

Though it is debatable where the his-
tory of wrapping paper has begun, here |
would like to begin with the “advertising
fliers (hiki-fuda),” which were used to wrap
goods in the Edo Period, as the beginning of
wrapping paper in Japan. Here | determine
four elements of wrapping paper as follows:
paper, wrapping, advertising and design. In
the Taisho Era, wrapping paper and paper
sample books were already circulating,
and it seemed that the printing system of
wrapping paper was available as well. In the
creating process of graphic design in Japan
since the Meiji Era, the design of wrapping
paper gradually attained maturity. The typi-

cal examples are polka-dot wrapping paper
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of Calpis (fermented milk drink) and Kao's
wrapping paper for soaps.

During the time of high economic growth
from the mid-1950s through the mid-1960s,
wrapping paper was called “moving adver-
tisement,” and every company and store
tried to create beautiful wrapping paper,
changing the design frequently. In those
days, special wrapping paper designed for
gift items for the season such as Christmas
and the New Year were also prepared. As
the concept of corporate identity (Cl) began
to spread around 1975, the logo representing
the corporate image was created. Wrap-
ping paper bearing such a logo began to
increase. In order to establish the image,
the staple design of wrapping paper was
considered to be preferable, so the design
was changed less frequently. Then the de-
mand for wrapping paper has remarkably
decreased after around 1990.

In recent years, the wrapping paper has
been in a weaker position than plastic bags
and paper/cloth shopping bags. Therefore,
wrapping paper is used less frequently and
is considered a vanishing medium. That is
partly a reason why its research is lagging
behind. However, as the wrapping paper
designed by each shop pursuing its own
taste largely reflects the year's fashion, it is
certainly a unique medium for us to study
the role that the design has played in the
society. | hope that this occasion will be a

steppingstone to future research.

(translated by NISHIZAWA Miki)
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