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Besides using press releases to disseminate
exhibition and event information to nationwide
media, flyers and posters were distributed to
art museums, natural history museums, and
universities nationwide, and an ad insertion
placed in magazines and Web media.

Press guidance was issued for each ex-
hibition, not only in Kanazawa media but in
newspaper, television, and magazine media
in Tokyo, Osaka and across the nation, with
promotion designed for maximum exposure
in articles and TV programs.

For the “Culture City of East Asia 2018
Kanazawa Altering Home” exhibition, report-
ers were given a tour of the three venues.

Reporters were accommodated in six Jumbo

Taxis, which took them on three courses to
see the venues.

Then, along with implementing an official
museum website, we disseminated informa-
tion on social media through the museum’s
official Facebook and Twitter sites.

Information was also disseminated to
people in Kanazawa by posting it in the city

newsletter and distributing flyers.
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