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Besides using press releases to dissemi-
nate exhibition and event information to
nationwide media, flyers and posters were
distributed to art museums, natural history
museums, and universities nationwide, and
ad insertions were placed in magazines and
Web media. A joint press conference for
Tokyo media was held in August to promote
the craft events being presented in Kanazawa
during the exhibition “The Boundary be-
tween Kogei and Design.” Information was
also disseminated to people in Kanazawa by
posting information in the city newsletter

and distributing flyers.
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